EDITORIAL OVERVIEW

New York Spaces captures the energy and pulse of the highly influential metro New York
market. New York Spaces presents a fusion of design styles for both indoor and outdoor
high-end home design, featuring luxury brands and resources that both inspire and
influence its readers.

As a multimedia brand, New York Spaces commands the attention of its audience of
ultra-affluent homeowners and the architecture and design community at every
consumer touch-point. Embracing the “platinum circle” surrounding New York City
(Westchester, Long Island, New Jersey and Connecticut), New York Spaces connects
its readers to leading design professionals, products, and services.

With a readership of 196,000, New York Spacesis one of the most influential regional
shelter magazines in the country. In addition to its direct-to-home audited readership, it
is sold on newsstands nationwide, and is available in high traffic public spaces such as
luxury spas and salons, and medical offices.

Editor-In-Chief: Jason Kontos

Jason Kontos has a life long passion for interior design. For more than 20 years, Jason
has provided fresh creative expression to some of the best-known shelter magazines.
As a major editorial influence on such titles as House Beautiful, Country Living, Veranda
and Traditional Home, Jason knows just how to inspire the most sought after audience
—ultra-affluent homeowners and design trade professionals.

PPUXE

PARK AVE 1o CHELSE#

NEWYORKSPACESMAG.COM

NEW YORBK

Suzanne Tron
VICE PRESIDENT, PUBLISHER

212.756.5049

suzanne.tron@wainscotmedia.com

NEW JERSEY

Edward Burns
SENIOR VP, GROUP PUBLISHER

201.782.5306

ed.burns@wainscotmedia.com

Joel Ehrlich
EXECUTIVE VP, SALES & MARKETING

201.746.7801

joel.ehrlich@wainscotmedia.com

For & Chelsea lofi. designes Ernest de 1a Tore
pives fiities furniture a contemporary emix

i wainscot

CUSTOM MAGAZINES & WEBSITES

fax: 240-269-7395
www.WainscotMedia.com

r‘

\ JOIT]E




